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The opinions stated in this report reflect the opinions of the authors and not the opinion of the 
European Commission. 

All intellectual property rights are owned by the consortium of CHAIMELEON under terms stated 
in their Consortium Agreement and are protected by the applicable laws. Reproduction is not 
authorized without prior written agreement. The commercial use of any information contained in 
this document may require a license from the owner of the information. 
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1. Introduction 
 

To support the project’s outreach and dissemination activities, a first toolkit has been 
assembled for CHAIMELEON: project logo and design elements, templates for reports, 
presentations and posters, and a project website. 

This document provides an overview of the set-up and design of the project’s visual identity 
and presents the CHAIMELEON website in a series of screenshots and images along with 
some brief information on the individual webpages. 

 

2. Visual Identity 
 

A key element of the onset of CHAIMELEON was the creation of the project visual identity that 
would be able to visually communicate information on the project.  

The idea behind naming the project CHAIMELEON was to show the core characteristics of this 
project through the unique characteristics of a chameleon: it changes depending on the 
context/environment, it is elusive and hard to identify in the middle of the jungle. The 
capabilities and behaviour of a chameleon have stunning similarities with what happens with 
the replicability of results when analysing datasets of health imaging data. Replicability of 
results is hard to get. Within the project, we deal with multiple data sources, varying results 
that are environment- and context-dependent, image variability, hidden truths, etc. However, 
using AI may help. Hence, the “AI” was introduced in the project acronym CHAIMELEON. 

The visual identity thus highlights this elusiveness and similarities to the chameleon as well as 
the AI component of the project. Based on the logo, orange has been chosen as the main 
colour, but it will always be accompanied by green, blue, yellow and pink to highlight variety 
and variability. 

 

 

 

Figure 1: The CHAIMELEON Logo 
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This approach has also been followed to create several templates to be used for presentations, 
reports, and posters. The CHAIMELEON PowerPoint template was created along these lines: 

 

 
Figure 2: CHAIMELEON PowerPoint Template: title 
slide 

 
Figure 3: CHAIMELEON PowerPoint Template: 
content slide 1 

 
Figure 4:CHAIMELEON PowerPoint Template: 
content slide 2 

 
Figure 5: CHAIMELEON PowerPoint Template: thank 
you slide 
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In addition, a word template for internal and external reports was created: 

 

 
Figure 6: CHAIMELEON report template: title page 

 
Figure 7: CHAIMELEON report template: content 
page 
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The CHAIMELEON poster template was also fashioned in a similar manner: 

 

 

3. Website 
 

The website of the CHAIMELEON project has been set up and is now available under the 
following URL: www.chaimeleon.eu. 

An .eu domain was chosen in order to associate the project with its funding body, the European 
Union. The EU emblem and a statement on the project’s Horizon 2020 grant number has been 
included in the website’s footer. 

The website design was initiated based on the CHAIMELEON logo. Every effort was made 
throughout the design process to create a clean, simple and intuitive design that allows users 
to easily and quickly find the information they want. For the homepage of the website parallax 
scrolling format has been implemented, as it allows users to simply scroll through all the main 
features of the website without having to navigate through a maze of separate pages. 

 

 

 

Figure 8: CHAIMELEON Poster template 
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The sections of the website include: 

 Home page 
 Project Summary 

o About the project 
o Work Packages 
o Deliverables 

 News  
 Partners 
 Publications  

o Scientific Publications 
o Press & Media 

 Contact 
 Legal notice 

 

The project content related sections of website will be regularly updated according to project 
progress. It will serve as the central information system for all project-related information and 
communication activities throughout the project’s lifetime and beyond. 

The following series of screenshots provide an overview of the website: 

 

Figure 9: Top section of CHAIMELEON website incl. cookie preferences pop-up 
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Figure 10: Page with project description 
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Figure 11: About section with links to a page with work packages descriptions and a results repository which will 
contain all public deliverables 
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Figure 12: Page with list of public deliverables that will be updated as the project progresses 

 

Figure 13: News section with latest news posts, which are then linked to more detailed reports. A link to the news 
archive is provided. 

 



D1.11 DISSEMINATION TOOLKIT 

11 
 

 

Figure 14: Partners section with animated dots to identify the location of the partners. When selecting a dot, the 
logos of the participating partners from this country appear. Each country has a separate page with a description 
of each partner, as depicted in Fig.15.. A link to a list of external collaborators is also included in this section. 

 

 

Figure 15: Partner page for the CERF, France. 
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Figure 16: The publications section. By clicking on “read more” the user is taken to a page with online repositories 
for open access publications, press material, and other media. 

 

 

Figure 17: Publications page with a file repository of open access articles that will be added when available. 
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Figure 18: Press and media page with promotional material and press releases. 

 

 

Figure 19: The contact section with details of the coordinator, technical manager, data protection officer, and 
project manager. 
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Figure 20:Website footer with EU emblem and funding sentence, as well as a button to follow the project’s Twitter 
account (@chaimeleon_eu). 

 

 

4. Conclusion 
A visual identity has been successfully set up for the CHAIMELEON project and a first toolkit 
for dissemination activities has been provided. The toolkit includes the project logo, templates 
for reports, presentations and posters.  

In addition, a project website has been created and a dedicated Twitter account 
(@chaimeleon_eu) has been set up. The CHAIMELEON website serves as the central 
platform for all project-related public information and thus is a key communication instrument 
of the project during its lifetime and beyond. It will provide all dissemination material developed 
during the project and links to any publication made in relation to CHAIMELEON. The website 
will be further developed and regularly updated according to project progress and 
achievements. The Twitter account will be used to broadly dissemination project results and 
engage the general public and specific target audiences in a dialogue. This allows the partners 
to gather feedback on their results and achievements. 

 

 


